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QUEBEC

Market Profile

Total Quebec Visitors
to PEI
in 2023

147,300

person arrivals

QC Overnight Pleasure
Travellers

124,300

person arrivals

QC Overnight Pleasure
Travel Parties

42,800

party arrivals

Average Party Size for QC
Overnight Pleasure
Travellers

2.91

persons

Total Overnight Stays in
PEI by QC Overnight
Pleasure Travellers

267,300

nights

Average Trip Duration in
PEI by QC Overnight
Pleasure Travellers

6.25

nights

Average Nights Stayed in
Paid Accommodation in
PEI by QC Overnight
Pleasure Travellers

5.26

nights

Estimated Total Direct
Expenditures in PEl by QC
Overnight Pleasure
Travellers

$112.3

million

Average Spending by QC
Overnight Pleasure
Travellers

$144.49

per person per night

Average Spending by QC
Overnight Pleasure
Travellers

$2,624.16

per party per visit
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QUEBEC

When Visitors Come and How They Visit PEI

Month of Visit by QC Residents in 2023 Entry Point
31.2%
28.6% Charlottetown Airport 3.1%
Confederation Bridge 93.3%
20 9.7% Wood Islands F
9.2% og sands Fery i 3 6%
4.2% 4.7% Terminal
1.6% 1.5% 22%  2.4% 2.4% 2.3%
. — || || . I N
Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec ) )
Exit Point
Mix of Entry and Exit Points Charlottetown Airport 3.6%
Air onl: .19
I v 31% Confederation Bridge 92.5%

89.1%

0.1% Wood Islands Ferry
Terminal

Bridge only

Ferry only 3.8%

Bridge and Ferry Mix 7.1%

Air and Bridge or Ferry Mix
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Why Visitors Come

Trip Purpose

Holiday, vacation

Short getaway

Other pleasure

Visit friends and/or relatives

Attend events, festivals,
attractions

Visit second home, cottage,
condo

Attend a family reunion/meeting

Educational study

Attend a wedding

71.2%

QUEBEC

Primary Features that Attracted

Beaches and coastline

Natural beauty and pastoral settings
Restful and relaxing place

Other features

World of Anne of Green Gables and L.M. Montgomery
Golf

Outdoor activities
Culinary/food-related experiences
Historic sites

Cultural experiences

Acadian cultural experiences
Festivals, events, or concerts

Safe and secure place

Indigenous cultural experiences

‘Prince. Edw
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QUEBEC

Who Visits PEI

Party Characteristics Party Composition

With my spouse/partner only (2 people) 51.6% Adult Travelling Alone

2 Adults 56.3%

As a family (including children under 18)

3 or More Adults
With one or more couples

Adult(s) with Child(ren): Families

By myself/alone

With friends
Age Composition
As a family (with no one under 18)
Young Adult (18 to 24) Travellers
With other family members (e.g., sister, brother,

grandparents) Middle Aged (35 to 54) Travellers

With other family/families (including children 50.7%

under 18)

Senior (55 and over) Travellers

Multi-generation Travellers

With family and friend
Ll e Adults with Childr(en)/Families

Other
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QUEBEC

Who Visits PEI (cont’d)

Gender of Individual Travellers Type of Visitation Repeat Visit Pattern
(Average Number of Times Visited PEI
in the Past Five Years = 3.18 times)

Vi 41.7%
H Male .
36.6% This year (2023) 15.3%

B Female |
One year ago (2022) 24.5%
21.7% |
Two years ago (2021) I 2.0%
Age of Individual Travellers
Three years ago (2020) I 1.8%
Under 8 Years 6.2% !
9-17 Years 6.9% Four years ago (2019) - 8.6%
18-24 Years T T |
25-34 Years 9.3% First-timers Repeaters (1 or2  Repeaters (3 or Fi |
35-44 Years 11.1% Times inthe Past More Times in the lve or mogr(e yea.lrs ago 47.8%
: 5Years) Past 5 Years) (s eainlien
45-54 Years 11.2%
55-64 Years
65-74 Years

75 and Over
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QUEBEC

Where Visitors Stay

Overnight Stays in PEI Region (Percent based on Total Nights Stayed) PEI Regions Visited
78.0%

Greater Charlottetown Area 72.2%
Summerside

North Cape Coastal Drive
Green Gables Shore

Red Sands Shore

40.3%
43.0% 43.4%
Points East Coastal Drive 37.6%
30.7%
Overnight Stays in Type of Accommodation (Percent based on Total Nights Stayed)
Hotel, Motel, or Resort
Inn
Cottage or Cabin 29.3%

B&B or Tourist Home

c d/Trailer (RV) Park o Greater Green Points East Summerside RedSands North Cape
LA (R e 30.7% Charlottetown Gables  Coastal Drive Area Shore Coastal Drive
Home of Friends or Relatives AR e

Own Property
Other (e.g., hostel)
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What Visitors Do

Top Activities Participated in

Going to a beach

Driving tour (scenic drives/views)

Going to a full-service restaurant

Visiting a national or provincial park

Sampling local culinary products

Shopping for local products

Seeing natural wonders

Sightseeing, appreciating pastoral or rural settings
Visiting historic/heritage sites, or cultural attractions
Shopping for general merchandise

Visiting Anne of Green Gables and related attractions
Using the Confederation Trail or other trails

Going to a museum or art gallery

Participating in nature-based outdoor activities
Visiting friends and/or relatives

Participating in water-based activities

24.5%
22.3%
14.6%
13.2%
10.4%

QUEBEC

67.4%
65.3%
64.5%
59.6%
57.0%
53.1%
51.7%
43.6%
41.7%
35.8%
35.7%

What Visitors Spend

Distribution of Travel Expenditures
(Total Direct Expenditures = $112.3 million)
Other

expenditures,
2.3%

Travel

Recreation and

entertainment,
58% T~

packages,
3.4%

Carrentalsin
PEIl and local
transportation,
0.5%

Vehicle
operation,

0,
9.9% Accommodations,
Food and 41.8%
beverages at

stores, 9.0%
Food and

beverages at
restaurants,
18.2%
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QUEBEC

How PEI Rates

Rating of Travel Services and Quality Instance of Complaints
Cleanliness and sanitary conditions 2 89% | G
Restaurant service and quality O o
Quality of customer service 63 /7% |
Accommodation service and quality 8% |
Transportation service and quality 424% | 6.2%
Variety of things to see and do 467% |
Prices of goods and services 25 4% |
= Good M Excellent
Travel Evaluation and Behavioural Intentions
PEl was a safe and hygienic destination 0.8%
I would recommend PElI as a travel destination to others 4%
| was satisfied with my trip to PEI 0%
i i 68.0% . .
My trip to PEl was a good way to spend my time Q2 All Overnight Pleasure Quebec Overnight
| would visit PEI again 78 Travel Parties Pleasure Travel Parties
My trip to PEIl was good value for money spent 6.7%

1 Agree W Strongly Agree
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