2023 PEI Exit Survey Visitor Profile phiincg:
Culture-Oriented Visitor Profile
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Top 3 Reasons to Visit
« Holiday, vacation ¢ Nature
o Short getaway e Other
o Visit friends and/or relatives e Culture
Party Characteristics

adult travelling alone 8.7%
2 adults

3+ adults

families with children

Top Activities
70% 66%
iy X
driving tour going to a full-
service restaurant
50% 47%
>S<f I
sampling local visiting historic or

cultural attractions

Type of Accommodations

products

hotel/motel

cottage, cabing
campground

with friends/relatives
b&b

inn 5.5%

own property . 2.4%

other . 2.3%
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Top 3 Attractive Features

49.2%

CANADA

Average Party Size Average Spend Average Trip Duration Total Expen.difures
3.01 $2,284 51 $515 million
persons per party per visit nights estimated
Type of Visitation Exit Point
(past five years)

Air
9%

First-Time - 31%

Repeat - 69%

Overseas

Top 3 Travel Expenditures Future Visits

o Accommodations ($201M) D
¢ Restaurants ($95M) o
o Shopping ($53M)

96% would recommend PEI
93% would visit again

Age Characteristics

young adults (18-24) BN

middle aged (35-54)

senior (55+) 45.4%
multi-generational

families with children

65% 60% 57% 55%
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going to a beach shopping for local sightseeing rural visiting national or
products settings provincial parks
47% 47% 38% 29%
seeing natural shopping for general  visiting Anne of Green visiting friends
wonders merchandise Gables attractions and/or relatives
Regions Visited

34.2%
Charlottetown

Green Gables Shore

Summerside

Red Sands Shore 40%

Points East Coastal Drive

North Cape Coastal Drive
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Source: A Profile of Cultural Tourism in PEL Results from the 2023 Exit Su




